BUILDING AUDIENCE

& GETTING RESULTS.

All accounts > hitps:/todayshomeown

ry searching for "site content' - : o
todayshomeowner.com ~ & Wy BOJLOTESieonten A I O

Feb 18,2018 - Feb 18, 2019: @ Users
Feb 18, 2017 - Feb 18, 2018: Users
150,000

WNWMWVMMW AN AL

50,000,

April 2018 May 2018 June 2018 July 2018 August 2018 September 2018  October 2018  November 2018 December 2018  January 2019 February 2019

B New Visitor B Returning Visitor
Users New Users Sessions Feb 18, 2018 - Feb 18, 2019

S S e |k

g et nabeg s Y. e o WECTVI g A Mttt s

Number of Sessions per User | Pageviews Pages / Session
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Property: todayshomeowner.com

Results: | served as this brand's Content Manager and solely managed web operations
and content creation from February 2018 to February 2019. Boosting content volume
and improving on-page SEO led to improvements in all key metrics.

Gazette News Bulletin

Website: srpressgazette.com Website: crestviewbulletin.com
Results: Grew monthly page views Results: Grew monthly page views 600%
1,150% over 6 months (80k to 1 million) over 6 months (100k to 700k)



SOCIAL THAT CONNECTS.

Activity from Jun 1, 2023 - Jun 30, 2023 (multiple time zones)

Manage Pages and profiles =
3 Teday's Homeowner i
.. Today's Homeowner Overview
& Postreach @ 10,401,174 i el

View your key profile performance metrics from the reporting period.

Last 28 days
1,12&,?09 Impressions

17,751,674 ~69.7%

Property: Today's Homeowner Facebook fan page
Results: Implemented Reels initiative, growing monthly reach 900%
(from 1M to 10M unique users) in 7 months.

Analytics v Ads v Viewing: Today's Homeowner with Danny Lipford Property: Today‘s H omeowner Wlth

Danny Lipford, Pinterest page

Results: Implemented Idea Pins

Overview
Porogn chenges are cor initiative, growing monthly impressions
— N . —— wmne L1, 775% from post-pandemic lows (160k
Custorn v | osi2023 & || osmopo2z & || Al v |[ an to 3M) and total audience 1,288% (from
108k to 1.5M), respectively
Pinterest activity
impressions @ Engagements @ Total audience @ Engaged audience @

2.94M T 2.9% 76.39k 1T 20% 1.56M T 5.2% 5369k T 1%

Property: Today's Homeowner, Activity from Jum 1, 2023 - Jun 30, 2023 (multiple time zones
Instagram sowrees v

Owerview

Results: Implemented Reels initiative,
growing monthly impressions with S SIS S TR

View your key profile performance metrics from the reparting period

passive audience from popular,

reposted vertical videos
525,985 ~68.6% 7,314 ~56.2%



